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Learning Objectives

What We Will Cover

• How has healthcare technology marketing changed in 2020?

• What are healthcare technology marketing priorities for 2021?

• How do healthcare technology marketers rate 20 different tactics?

• What is the state of ABM in healthcare technology marketing?
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Research Overview

Together, HIMSS Media and healthlaunchpad are working to provide 
insights and translate intelligence into education for healthcare 
marketers and their teams.  The results in our inaugural survey will explore:

• The overall healthcare technology marketing landscape
• Marketing priorities of dedicated healthcare IT marketers
• Areas of unmet educational and resource needs

Additionally, the results in this report uncover tactics, spend levels and 
specific marketing technologies that marketers across the healthcare 
landscape are deploying to meet the challenges of driving results.
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• This research was conducted among individuals working in marketing, 
strategy, or sales positions at healthcare or healthcare technology 
organizations.

• A total of 51 qualified respondents answered the survey. To qualify, 
respondents had to have a management role at an organization 
working in a healthcare or healthcare technology organization, and
have decision-making or influence over marketing decisions.

• This was a blind data collection effort, healthlaunchpad was not 
identified as a sponsor of the research. 

Methodology
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31%
41%

27%

Executive (VP, SVP,
EVP, and C-suite)

Senior Management
(Senior Director,

Director)

Manager (Senior
Manager, Manager)

Job Level

22% 24%
16%

25%

14%

Up to $25 million $26 to $200
million

$201 million to
$1 billion

More than $1
billion

Don't
Know/Can't

Disclose

Organization’s Annual Net Revenue 

Respondent Profile

What is your current role? Which of the following best describes your functional role? Which one of the following best describes your role with 
respect to marketing strategy and tactics decisions within your organization? What is your organization’s annual net revenue? Please tell us the 
total number of employees in your organization. 
Base: Total Respondents: n=51

76%

18%
6%

Marketing Sales Strategy

Functional Role

29% 29% 29%

12%

Up to 100 101-999 1,000 to 25,000 More than 25,000

Organization’s Number of Employees

37%

63%

I am a primary decision
maker

I have signif icant
involvement in and/or

influence over decisions

Marketing Strategy Role
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Findings Include

• Marketing budgets 2020 vs 2021
• Marketing tactics 2020 vs 2021
• What tactics are most effective
• What investments are being made
• Role of ABM
• Marketing technologies in use
• What marketers want to learn most


